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Every Search
Tells us a Story

Discover customer insights from searches. " i o -
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f9) Pasearch 380 Million Search Volume
‘ in 9 Categories

Oral care Body Wash Detergent Pet Product Real Estate

Health & Wellness Supplementary Seniors Instant Food Customization

Upcoming : Body & Facial Skincare/ Milk & Infant Milk ‘@ PaSearch



BUSINESS GROWTH

Suitable for anyone who wants to ...

e Strengthen marketing strategy with customer intent

e Expand target by identifying new market segments

e Create precise communication campaign from
audiences" perception toward brand

e Earn competitive advantage to conquer competitors and
become market leader

e Develop new products from real customer demand

Q PaSearch



) PaSearch



[ ]
‘-

PaSearch EhSEE

FOOOS

3reaking Boundaries in
Cheese Market

~ With PaSearch, we de harted

‘ ries,.identifying opportunities in the
cheese market. Not only have we located the
~ primary target audience, but we"ve also
. discovered diyersca"s"LTB‘:jgg_get segments.
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Market penetration with
Localized Campaign

Penetrated real estate market

PaSearch identifies optimal locations characterized by
high search volumes, enabling real estate firm to tailor
localized campaigns effectively. This process facilitates
the strategic selection of assets for targeted discounts
within the campaign.
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Exploring Spiciness
Beyond Taste of
Instant Noodles

The spectrum of instant noodle spice is a journey
of taste that goes beyond the ordinary. It"s no
longer a simple "mild" or "hot" distinction, but the
territories of flavor intensity (Korean Spicy) or
even the "Hot x10".




Waterproof Band-Aids:
Who Takes the Crown?

Through the PaSearch, we"ve unraveled the competitive
advantage of the brand in waterproof band-aids. Our
analysis has shed light on the strengths of both the brand
and its competitors. This newfound understanding has paved
the way for the brand to strategically enhance its product,
leveraging these insights to seize a leading position in the
market.




2 PaSearch s core

Pets Don"t Speak,
Their Owners Do

The concept of product communication has developed
from people’s preferences. The PaSearch model provides
scores for various product functions and attributes based
on search volume and growth, which has led to the
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Our Services

BDEERE

Data as a Service Package

1 Account access

*Price exclude Tableau License

*Customize new Product Category : 30,000 THB
(one-time cost)

Data Specialist Service :
Market Analysis Report

Market trends and opportunities
Brand interest

Product function and attribution
Customer intention analysis
Strategy recommendation

Actionable cam

*Delivered within 15 days

Monthly Plan

990.-

per Product
(minimum 3 months)

Basic
Start at

75,000.-

‘@ PaSearch

Yearly Plan

11,880.-

per Product

Advance Enterprize

Start at

150,000.- TBC

Customization
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Data First Co.,Ltd.

Contact Person : Apinya S.
a n o u Email : apinya@datafirst.co.th

Phone : 094-962-3946

Data First a3 £ HolistiCA o) PaSearch
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https://www.datafirst.co.th/
mailto:apinya@datafirst.co.th
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