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Holistic Customer Analysis Platform

Start your 1st Party Data

Maximize your LINE marketing potential with a
holistic LINE CDP platform for customers
experience management.




We know no one, without first party data

HolistiCA
Feo



Behaviour / Character

Frequently click Send product content related to
content } their interest

[/ N
Engager

Send special promotion for

Is a brand’'s member } T

> Send new product for

Frequently purchase Up Sell / Cross Sell

Recurring
Customer

Promotion
Seeker

Always seek for > Send weekly or monthly
promotion

update promotion

I
=4
7
=
>

Recurring Customer




Demographic

Consumer Insight '

Contact

Content engagement

Membership profile

Behaviour

& HolistiCA

Ist Party Data to Action

Enhance your performance with your
owned customer data.

e Better Communication
e [ntegration of CRM
e Opportunity for Commerce

& HolistiCA



The 7 Core Features
H behind ACTION

Tracking

Understand

Know user’s behaviour and
categorize your target segment
Impressive ACTION in the platform
Make a surprise to users and
convert them to your valued

customers
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Broadcast Auto Respond




The 7 Core Features behind ACTION

Tracking - Powerful links that tell the clicker and the clicked Survey - question that integrate things all together
e Can use as a link or attach with clickable element e.g. rich menu, rich message e Easy o setup & customizable e.a. skip to specific question, insert picture in
e Can track who is clicked: MID Cho%’ce P -g-sKip o specitic g ' P
e Cantrack where is clicked: In/out of LINE Platform . i
S . . e Know the users with specific answer: MID
e C(Cantrack what is clicked: Content name, Link, number of click . .
. e Comes with PDPA plug-in
o UTM plug-in

Tag Insight - Categorize content with tags Segmentation - Leverage data and understand them in group

e Can segment with in-platform data and out-platform data
e Give the content more dimension to look with tag e Ready to action with broadcast and rich menu
e Segmentation are updated dynamically
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Auto Respond

e Comes with in-app broadcast, no hassle e Impress the users with personalize rich
e Let the machine do the frequently-chat e All format of message are available e.g. menu
reply rich message, card base, flex message e Know who interact with specific part of
etc. rich menu

ACTION




Personalization

Nena’s LINE

LINE Personalization

* CH9AIRPORTH.. © ¢ % CHOAIRPQRTH.. O
Uhdoaya QA & Engagement N31AS1:KUN - - - -
1 personalization an Wi 12 sy LINE sty
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# Monitoring Dashboard

rmance ) S

Active Engagement Active Users
7,000 3,500

Engagement Trend

1,200
CTR1.2%
Count Of Count Of Count Of Count Of
Broacast Survey Tag Segment Top Broadcast
Double Day an
120 24 82 12 30% Material

Topic Rank Open Rate & CTR

Branded
18% Of Total

Open Rate

Tag Rank .. ®

Tag $wuTag  %Growth $uou Unique Click .
Brand 150 |A+22 SON.

Channel 143 A+436  sidas CTR
Product Type 118 A+ 2 Gk Topic
Discount 75 V-0 sicas M Promotion
Placement a3 V20 o

*s_q, HolistiCA

8 8 =]
Top Open Date & Time Top Format
Mon vDo Cardbased Rich Message
12 84 9
Tue Complete View : 44%
Total Delivered 300K Total Delivered 300K Total Delivered 300K
Wed Cleiks: 393 Cleiks: 393 Cleiks: 393
Open Rate : 5% & Open Rate : 5% W Open Rate : 5%V
Thu CTR:13% A CTR:1.3% A CTR:1.3% WV
A Top Content
sat
- Material Material Material
Topic Engagement
Product Branded | Lifestyle Open H-ate :5% Opce;RR.allej‘:;ﬁs% Open Rate 1 5%
10% 15% 25% Ungiue Us;r Click: 111 Ungiue Us;r &\l{k 1532 Ungiue Us;r Click : 789

Users Segment

Active Users
Avg. Recency Median Recency
68.5 85.6

Recency < 60
Recency < 90
Recency < 120
Recency < 180
Recency <365

Recency> 19

Y 99y

Avg. Frequency Median Frequency
3.2 3

Frequency = 1
Frequency = 2
Frequency =3
Frequency =4
Frequency =5

Frequency > 5




Expert by your side

Current

i Zero stage of LINE OA Management
. Situation

& Data Collection

(never own LINE / don't have team in-charge)

Early Stage of Data Collection &
Data analysis

(never get insight from data)

Full stage of data implementation
with early stage of action

1
1
1
1
1
1
1
(never leverage data into action) 1 I

Actionable Solution

LINE Campaign Planning
Recruitment Campaign
Member Retention

LINE OA Set up

e LINE Setup (open LINE OA, profile
setup, and welcome message)

e Platform setup (HolistiCA)

i Data Analysis and Recommendation
LINE OA Management i

Overview Performance
Content Analysis

Service for
Survey Analysis |

solution

e LINE Broadcast & Voom Broadcast Customer Segmentation CRM
o Content planning LINE Strategic Consulting Personalized Campaign/ Promotion
o LINE broadcast setup Etc.

o Voom broadcast setup
e LINE Survey planning & setup
e Rich menu planning & setup
e Content Production (Artwork &

Copy)

Communication Campaign
Data-driven Campaign

Contextual Campaign

Creative Production (Key Visual, VDO)
Business Opportunity Ideas
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Contact us .



9'2 HolistiCA

Start with the tool,
Empower with the team

. . Connect and Own your Customer data in1 Day

+ Monitoring Dashboard
+ Online Training
+ 1 Summary Report




Rate Card

7)4 HolistiCA

<50,000 5,000 55,000 4,600
50,001-200,000 15,000 165,000 14,000
200,001 - 300,000 17,000 187,000 16,000
300,001 - 500,000 23,000 253,000 22,000
500,0001 - 700,000 26,000 286,000 24,000
700,001 - 1,000,000 29,000 319,000 27,000
1,000,001 - 2,000,000 35,000 385,000 33,000




Example: Survey Activity

LINE OA

mssounSedu. Sudaluaul
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1. murdaduiviaul was saizaudoluaamsei ol
vintaauiudatsias®

2. uvavdadsziwasam da... *
afllasundiia (Tops Gourmet Market Villa Market CJ Express)
E-marketplace (Shopee Lazada)
laulafindifia (Lotus’s BigC Makro)
Sudtnatiu / uiud
FwaraIndia (7-11 FamilyMart Lawson)
Swarmndanastaulafindifa (Lotus Go Fresh Mini BigC)

Social Commerce (LINE Facebook Tiktok)
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Customer Data Management A
: LINE Strategy

Lucky Draw e-Commerce

Experience
Design

e HolistiCA
Data for
better
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marketing ) Copence eyt ||| BRU Tumsdulon LINE customer data

wasiaiw 8 49.00 platform is utilized for
quiv @) ' : qp collecting, analyzing,
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from Line official
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Holistic Customer Analysis

Marketing
Activation
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Membership
HoPSTER Program

494 members
+

50-60% udvdaulvn
lnanIsBoauninsvusakavIndiAS

du1BaWasSuUYav premium

Hopster I1A30uAU Hop Soda Boenilisnans

Gain Member Campaign




Consumer Insight @
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Data Collecting Campaign

Know customer’s persona
from activity analysis

Unmet products

Repurchase factors

Buying factors

Health concerned

Occupation Covid-19

New normal

% Resporse Rate

Data First



Data Collecting Campaign

Content Analysis @

Serve your consumer with their
favourite type of content

RAOUESY Lion Family August 2022 Content

Average Open rate & CTR
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Data First




SYSTEMA wiamutven (€D Data Collecting Campaign

#JuujaauuUsv wonf...

Creating 20,000 customer
profiles in just one day.
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§UW§! 10,000 ﬁ"'u . iroduct Behaviour

5 U.A. 66 JuIRgIINAUU!

Transforming data
into wisdom.
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e Demographic
e Geographic
e Competitor Insight
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Data First Co.,Ltd.

Contact Person : Apinya S.
a n o u Email : apinya@datafirst.co.th

Phone : 094-962-3946

Data First & “, HolistiCA e) PaSearch
- nested & do


https://www.datafirst.co.th/
mailto:apinya@datafirst.co.th
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