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Data First

Actionable Data Solutions

Data Transformation Consulting
Data Insight and Analysis
Customer Experience Management
Creative Solution & Communication
Commerce and Platform Solution
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Your DATA is calling
for ACTION !
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The Experience SOLUTION
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Data Transformation
Consultant

e Data Strategy

e [Data Collecting

e st Party Data Management
e Customer Data Platform

e CRM and Loyalty Program

MarTech Tools :
o HolistiCA ; LINE CDP
o Nested ; ERP Platform

Customer Insight
and Data Analysis

e Customer Insight

e Target Segmentation

e Social Listening Insight
e Search Insight

e Sales Insight

e Website Insight

e (therinsight by Dataset

MarTech Tools :
o 1st CUBE ; Single-Source Data
Solutions
o PaSEARCH ; Search Analysis

-

5 O
Creative Marketing
Solution

e Marketing Plan

e Creative Communication
Campaign

e Content Marketing

Google
Partner

T

Commerce and
Platform Solution

e cCommerce Strategy

e Commerce Channel Management

e | INE Specialist

e Performance Marketing(Media Ad
and optimization)

Marketing
Partners

OLINE

Agency Partner

Data First
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Transformation
. CONSULTANT

Industry : Financial and Real Estate

Scope of work :

Developed a strategic plan to transform
the company into a data-driven
organization. Collaborated with various
teams, including operations, marketing,
IT, sales, and CRM, to implement data
workflow and execute effective
campaigns for optimal performance.

Result :
Conversion rate increased by 60%
(Website Registered)

CDP Data Collection Lead Management

Data First
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st Party Data CO"eCting

Creating 20,000 customer
profiles in just one day.
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CRM Platform Management

1st Party Data
Collecting

Understand customers’ behaviour through
their receipts !
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In-Depth Customer Behaviour: Clustering Model
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- Recommendation Solution
“Customize Content & Promotion by Segment”

Data First



£ S < Customer Insight for NPD
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Solutions : (FUNNEL MANAGEMENT STRATEGY)
e  Data-driven Campaign NnNuA
e  A/B Testing IWoidon Key Message lla:3udu
e 130N KOLs lla:38ms#o4d1s#ios FB Audience Insight
e UnAN1svaemoe Hybrid Chat (Chatbot + Human)

Last Funnel

Conversion rate Conversion

2% B 92%

From Ad Clicks Chat started to sell closed

Hopster I1A30vAU Hop Soda Boenilisnans



HOPSTER X KKTOWN

HOPSTER RELAX FEST

BEST BRONZE BRONZE

103,562
45.267
507

HOPSTER

KK TOWN

1@ wasians

567,666
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K “"g. Open Rate

Consumer Insight

Know customer’s persona from activity analysis

Data Collecting Online Research Segmentation

Lion Family August 2022 Content
Average Openrate & CTR

Repurchase factors

Buying factors

% Response Rate

Concerned Factors

Prioritize Factors

Health concerned

Covid-19

New normal

Data First




Users
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CREATIVE

Marketing

Solution

Contextual marketing campaign
Location-based Ad

Personalization Ad

Creative Commerce

¥ 3
££

Data First

ACTIONABLE
DATA SOLUTIONS

KIREI KIREI
CARING ALERT

BRONZE - DATAENHANCED CREATIVITY
/CREATIVE USE OF DATA
- AUDIENCE TARGETING & ENGAGEMENT

X 4 - SOCIAL BUSINESS & E-COMMERCE
- MADE FOR COVID-19

adman

Campaign Period
@ Jan 31 to Mar 31, 2021

3 Campaign
Y Reach
Y 1,372K
(‘& Click to
Order Rate

20.21%

ROAS

13.62
@ BACKGROUND
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Kirei Kirei
Caring Alert

Empathy-driven Contextual
P Campaign
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January 2021s BESTSELLER SKU <o @ uoNPRLY
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Creative Commerce Prediction Model
Zero Party Data Campaign

46%
of Lucky Box Sales

can brought 120 days
Lapse Users back.
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Line Commerce Sales increase

149.55%

Basket Size Increase

41.69%
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Commerce
Solution

Industry : FMCG

Challenge :
aumaUTﬂHUSTﬂmoLUuHuaoaumnumsuuwumu[ds[uuua\)
ausngnns:AulRasuLUsSUGlave drodaluyaun au 2018
aﬂnowvaaauihmﬂaﬂau Gen X RusudaauArunvaowlad

Solutions : . .
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Advanced Ads Solution :

Google Shopping Ads / Performance Max
Facebook Collaborative Ads (CPAS)
Google Search

ROAS Sale Growth

5X 3X

From Ads Spend From Last Month

fourd Whgndreem PAO GEL CAPS nnsitu
1 1w 1waua

B 50.00

Visitors Growth

2.5X

From Last Month

KIRE| KIREI Wudwia A KIREI KIREI Wudwida A
1s3 Aitsd gasHavandu 153 Atsd gasoosdda

THB25.00 o THB25.00 o

&

KIREI KIREI Wudodo A KODOMO One Piece
1s3 Als3 gaswiafy Collection endwWuidn ta

00 THB3200 o

KODOMO One Piece KODOMO One Piece
Collection gndWuidn In Collection uUsodWu 1A

21 300 sh19A1s
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LINE CRM and Commerce—~ %

Lucky Draw e-Commerce

Experience
Design : S .
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platform is utilized for
collecting, analyzing,
and managing data
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SINGLE SOURCE
DATA SOLUTIONS

is turn-key data solutions with comprehensive data profiles of product
and media consumption reflecting brand journey to
consumption/ownership, as well as consumer segmentation of 13 market
sections with 47 categories of product/services over 2,817 brands in
Thailand.



1t Cube PROVIDING YOU...

Potential Target Segmentation
Product Consumption
Consumer Journey Consumer
Activities & Lifestyle

Media Penetration

Information of Competitors

MARKET SECTIONS

1 Food
Confectionary
Instant Noodle
Instant Porridge
RTE Foods
Cooking Condiments
2 Non-alcoholic Drink
Yoghurt
Carbonated Drinks
Fruit Juice
Coffee
Tea
Milk
Energy Drink
Functional Drink
Water

AREA SURVE

Bangkok Metro: Bangkok, Nonthaburi, Pathum

Thani, Samut Prakan

Northern region: Chiang Mai, Phisanulok
Northeastern region: Khon Kaen, Ubon Ratchathani
Southern region: Songkla, HatYai, Chumphon
Central region: Rayong, Kanchanaburi

Method

: Face-to-Face Interview via Tablet

Software

: TGl Choices 7 (Licensed by Kantar Media, UK)

3 Alcoholic Drink
Beer
Cocktail Drinks

4 Personal Care
Hair Care
Oral Care
Skincare

5 Cosmetic
Cosmetics
Female Products

6 Homecare Products
Laundry Detergent
Dishwashing Liquid
Cleaner
Paper
Insect

7 Home Durables
White Goods
8 Electronic Devices
Digital Camera
Mobile Phone
Notebook
Tablet Computer
9 Motoring
Car
Motorcycles
Fuel
Tyres
Auto Car Service
Lubricant
10 Financial Service
Insurance
Banking/Finance

QEUSTIONIER STRUCTURE

Personal Data Media Data
Personal info. TV
Household info. Radio
Health info. Newspaper
Magazine
Attitudes & Lifestyle OCH
Usage Transit
Purchase Cinema
Consumer journey Food outlet
Shop Store

Leisure & Interest
Activities Daily
Asset Owner

Internet Surfing
Online Activities

Product Consumption
Lifestyle

11 Baby Products

Milk for Children/Formula
Baby Body Wash
Baby Diapers
Baby Detergent
12 Silver Gen Products
Adult Diapers
Vitamins & Supplements
13 Pet Products
Pet Food
Pet Care 000000



nested

Nested is a cloud-based ERP that complies with Thai
tax and accounting regulations, fostering growth and
good governance for profitability.

Nested operates as an online platform that collects
and connects accounting and finance data for
businesses.

We enable medium-sized businesses to comply with
Thai accounting and taxation standards in a simpler
and more efficient manner.

We are more than an accounting platform for
accountants to generate financial reports. We
empower businesses to make informed decisions
based on accounting and financial data.

Goods & Services

SAAS Online Accounting & Finance Platform
Onboarding consultation related services

Nested enables you to see the organization’s entire cash flow

Many companies have high sales but are unsure where the money is
going. Is this a one-time occurrence? Is it because the company’s
expenses are currently larger than its income, or is it a long-term
issue that the company has never noticed?

Modules

Sales
Cover the Quote-Sales-Invoice-
Receipt processes

Purchase

Cover the Request-Purchase-
Receipt-Payment processes

Accounting
Chart of Accounts, Assets, Journal
Voucher, Tax and reports

Finance

Bank Reconciliation, Bank Fees,
Interests, and Cash Allowances

Analytic
Analyze business data in real-
time with Power BI

Inventory
Goods Master, Storage Location,
real-time stock updates

Improve your organization efficiency today with real-time

accounting and financial data.

Partners

INRAIVI

= Microsoft

depa

Certified by

Testimonials

OL AlphaSSL

gostumsusmisoueldogodus:uu awsadamumssis:
uyavgnmMIdagvasutidula:Bau uaiiu Dashboard soa
rdavAwidaasaal

PIMGE MGE Power Co, Ltd.

Arunduqueada doudisutduaaa AuvuEuyadoms
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Lndu ASaAIUAUANSTIBIE:DLRUMSLBUTAGDU

‘* MR Curtain (Thailand) Co,, Ltd.

Batunisroiuuu Cloud AdansarhoumINAKUATS soun
Tdhudayausinon Dashboard ogv Real-time a$10A>w
Tsotatumsriou .

M Inter Digital Printing Co,, Ltd.



Our Experience
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Fo1Fb1

SALZ< 4

1AL, 1980

LION

5 TR

HRAJIRO

DORCO

GeodAge

De PXRIS

bangchak

Data First



LINE management for CRM & HolistiCA

22:00 - 5%

. . w 3
I I I I S tl ( : <99+ = SAHAGROUPFAR Q [

Data Tools : CDP

: S| 5455 (Line Customer Data Platform
Unlock potential of your data annsunwsgzr orm)

Consent Management
Consent management system prior
to data collection

Behavior Data
Collecting Engagement behavior for
analyzing interests

First Party Data
Deep data exploration via
questionnaire

Personalization
Create special contents & rich menus for
individuals

Data First



The 7 Core Features
behind ACTION

Understand

Know user’s behaviour and
categorize your target
segment in the platform

Impressive
ACTION

Make a surprise to users
and convert them to
your valued customers

Auto Respond




Data First Co.,Ltd.

Contact Person : Apinya S.
a n o u Email : apinya@datafirst.co.th

Phone : 094-962-3946

I Data First g X4 HolistiCA ¢) PaSearch
Get More Information: - nested & p


https://www.datafirst.co.th/
https://www.datafirst.co.th/_files/ugd/d83b6e_bf5bc1e8475b4318abcd860ad56df721.pdf
https://www.datafirst.co.th/_files/ugd/d83b6e_530a9a45631e4f42be96c6e14121faf9.pdf
mailto:apinya@datafirst.co.th
https://www.datafirst.co.th/_files/ugd/d83b6e_4ba58885091e41bdbe9f4003b8c52e40.pdf
https://www.datafirst.co.th/_files/ugd/d83b6e_7d11d8b7db2e473a8c35a6c9d58ab636.pdf
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